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Abstract
The widespread usage of social media has raised concerns on users’ ability to behave ethically in cyberspace. This
paper discusses the Muslim behavior in social media among residents in Kuala Terengganu and to explore the factors
of values, religiosity and the concept of Maqasid al-Shariah in influencing their behavior. A total of 120 respondents
were selected through a multi-stage random sampling and data were collected using self-administered questionnaire.
The Pearson correlation analysis shows all the factors determine Muslim behaviors and the level of religiosity indicates
the strongest determinants. This study gives implication to JAKIM, MCMC and consumer associations to play a role in
shaping the Muslim behavior in social media. The concept of Maqasid al-Shariah need to be strengthen in its
application and therefore the Muslim users can decide their priority in using social media. © 2018 IEEE.








Correlation methods Social networking (online)
Engineering
uncontrolled terms




◅ Back to results
 Export  Download  Print  E-mail  Save to PDF ⋆ Add to List  ▻More...
View at Publisher
Proceedings - International Conference on Information and Communication Technology for the
Muslim World 2018, ICT4M 2018
6 December 2018, Article number 8567093, Pages 42-46
2018 International Conference on Information and Communication Technology for the Muslim
World, ICT4M 2018; Kuala Lumpur; Malaysia; 23 July 2018 through 25 July 2018; Category
numberCFP1854K-ART; Code 143602




 View references (21)





Social Media and Citations
beyond Scopus.
Metrics 
0 Citations in Scopus
0 Field-Weighted
Citation Impact
Cited by 0 documents
Inform me when this document







(2005) Journal of Personality
Assessment
  




Set citation alert ▻
 ▻Set citation feed
Linking personal values to
gender
 Di Dio, L. Saragovi, C.
Koestner, R.
Value structures and priorities of
three generations of Japanese
Americans
Moore, M.
Measuring values with the Short
Schwartz's Value Survey
 Lindeman, M. Verkasalo, M.
View all related documents based
on references
 ▻Authors  ▻Keywords
References (21)
Mustafa, S.E., Hamzah, A. 
Media sosial: Tinjauan terhadap laman jaringan sosial dalam talian tempatan 
(2010) Jurnal Pengajian Media Malaysia, 12 (2), pp. 37-52.  . 
 
Lee, E., Lee, J.-A., Moon, J.H., Sung, Y. 
 
(2015) Cyberpsychology, Behavior, and Social Networking, 18 (9), pp. 552-556.  . 
 
doi: 10.1089/cyber.2015.0157 
(2017) MyCERT Incident Statistics.  . 
 
 
Faradillah Iqmar, H.F. 
Hubungan penggunaan media sosial dan penerimaan mesej dakwah 




The rise of media of mass communication 
(1994) Mass Communication Theory: An Introduction, pp. 1-29.  . 
D. McQuail, Ed. London: Sage 
 
Hamid, S.A. 
Pengaruh media sosial terhadap perubahan sosial masyarakat 
(2016) J. Social Sciences and Humanities, 1, pp. 214-226. 
 
Becker, P.W., Connor, P.E. 
 
(1981) The Journal of long term care administration, 9 (2), pp. 18-28.  . 
Milton, R. 
(1973) The Nature of Human Values.  . 
New York: Free Press 
 
ISBN: 978-153867525-0
Source Type: Conference Proceeding
Original language: English
DOI: 10.1109/ICT4M.2018.00017
Document Type: Conference Paper
Publisher: Institute of Electrical and Electronics Engineers Inc.
 ▻View in search results format
















Values of long-term care facility administrators.
Cited 4 times
8
Cited 6644 times
